
ATOL Module 1: ATOL 

Overview



What is ATOL?

ATOL:  AdTracker:Online

• Online ad portal used to 
interact with ads though the 
ad production process 

CEA Role with ATOL

• Submit Ad Copy Instructions

• Review Ad Proofs

• Make Corrections to Ads

• Resolve Hold issues

• Approve Ads for Publication

• Search through customer’s 
past, present and future ads.



Logging In

 Go to atol.cmag.com

 Sign in using the 
username and 

password provided by 

your manager



ATOL Homescreen



Ad Columns

 Issue: 9 digit book code

 First 5 – unique book number

 Next 2 – print round

 Last 2 – year

 Example: Issue 001121122 = 00112 
(book number), 11th printing, year 
2022

 Press Date: when ad will be 
printed. NOTE, ad approval 
deadline is ONE DAY prior to this 
date.

 Customer: Client’s business 
name

 Account: Unique number 
assigned to each account

 Ad Number: Unique number 
assigned to that individual ad 

 Status: Production Status

 Ad Size: ad template size

 Zone: Location inside book

 Rep ID: Sales rep that sold the 
ad space to the client

 Deadline: target date for next 
step in the production process

 Brand/Tagline: Magazine Brand 
Name



Section Tabs -
NEW ORDERS

 This tab shows all 
ads that have 
been sold and 
are at the 
BOOKED status, 
meaning that 
initial ad copy 
instructions are 
waiting to be 
entered by the 
CEA



Section Tabs: 
PROOFS TO REVIEW

 This tab shows all ads 
that have an ad proof 
created. 

 These ads are ready for 
client follow-up so that 
the CEA can submit an 
approval or ad 
corrections. 

 There are a variety of 
Proof Statuses with 
different meanings, but 
all indicate that the ad 
is created and ready 
for next steps.



Section Tabs: 
REQUIRES ATTENTION

 This tab indicates ads that 
have been put on HOLD. 
Ads on HOLD stop moving 
through the production 
process until resolved.

 Ads go on HOLD for a 
variety of reasons, most 
commonly missing 
elements or unclear 
instructions

 CEAs use this tab to enter 
RESOLVE HOLD 
instructions so that the ad 
can continue through 
production.



Section Tabs: IN 
PRODUCTION 

 This tab indicates 
ads that are at a 
stage of the 
production process, 
as indicated by 
various statuses

 No CEA action is 
needed on ads in 
this tab



Section Tabs: 
WATCHLIST

 This tab is dedicated to 

ads that the CEA has 

chosen to single out to 

better keep track of its’ 

progress

 Ads can be marked for 

the watchlist in a few 
different ways

 Ads remain in the 
watchlist until removed 

by the CEA



Section Tabs: 
SEARCH RESULTS

 This tab shows 

the results of 
searches 

conducted



Blue Options

 At the top of the page there are 4 
options in blue text: Search, Admin, 
your username, and Help.

 Search: Opens a left window 
used for entering specific 
parameters to search for an ad

 Admin: Allows for “managing 
users”, such as updating client 
contact information

 Your Username: clicking on this 
will allow you to look for saved 
search queries, edit your personal 
profile or log out of ATOL

 Help: Opens a help site with ATOL 
information 



Connection 
to DPS
 ATOL connects to an 

internal program used by 
production called DPS 
AdTracker.  This program 
houses the actual ad files 
and is how the ad moves 
through the creation 
departments/processes. 

 Ad copy, corrections and 
approvals entered in ATOL 
will appear in DPS and 
trigger a status change, 
indicating to production 
that action is needed.

 CEAs may use limited 
functions of DPS as a 
supplemental tool (training 
to be provided by CEA 
trainer)



DEMO


